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Date:

May 28, 2007

From:

Guy Wulfing

Wulfing Associates

To:

Martin Muller

Double-hung Window Restoration 

2208 NW 93rd Street

Seattle, WA 98117-2739

206.525.5575

Re:

Double-hung Window Restoration Marketing & Communications

Martin,

I have completed the design of your web site consistent with the “look and feel” we discussed at our initial meeting as well as with the “look and feel” we talked about at our second meeting. I have edited and incorporated the content you provided – both text and images. The purpose of this memo is to review the site to date (which may be viewed at: wulfingassociates.com/muller) and prepare to move it to your host server.  When we meet I will review the revised PowerPoint presentation as well as the Resources handout.

Web Site Structure and Navigation Elements

At present, the site contains 14 pages and 45 images including the logo and map.

Site map:

· home (index)

· the company (about)

· double-hung windows (windows)

· work customarily included (work_list)

· painting instructions (painting)

· how we restore double-hung windows (restoration 1-7)

· resources 
· contact
The navigation elements at the top of each page will direct the visitor to the following sections:

· home

· the company

· double-hung windows

· resources

· contact

All pages, with the exception of the contact page have your contact information at the bottom of the page.

Home Page

The home page has been designed to make it easy to update content (images and text) and (in addition to the top-of-page navigation elements) to present opportunities for visitors to navigate to other sections of the site from linked text or images. 

By way of example, an image from the Capital Hill condominium project is linked the “restoration” pages, which describe how you restore double-hung windows. A text link “learn more” is provided at the end of the descriptive text under the image. 

In the same way, we could link the image of the Queen Anne High School Condominium to a page describing the work you have done or are doing there. This could be useful in further acquainting the visitor with the value of adding or updating weather stripping. 

The Company

This page provides a brief introduction to your company. Two short paragraphs let the visitor know:

· Double-hung Window Restoration is a company that restores wood double-hung windows

· The company was founded a decade ago

· The company serves customers in the Puget Sound area

· The company is owned by Martin Muller, an artisan contractor known for the quality work of his work

· Martin draws on old-world traditions of craftsmanship and attention to detail

· Martin is committed to helping customers find the best solution to their needs – be it restoration or replacement

· Double-hung Window Restoration customers are highly satisfied 
Portions of three testimonials that are to be found on the Internet follow the two-paragraph introductory statement.
Double Hung Window Section

This page provides a brief introduction to double-hung windows. Three short paragraphs acquaint the visitor with:

· How double-hung windows work

· The optimal ventilation factor

· The space savings factor (compared to casement windows)

· Comfort and energy efficiency factors

· The potential cost savings of restoring windows

Three links to sub-sections are provided at the end of the introductory text:

· Work Customarily Included in Full Double-Hung Window Restoration

· How We Restore Double-hung Windows

· Painting Double-hung Windows

Resources Section

I’ve reworked the draft you provided, added additional contact information where needed, and added web site addresses when available.  While this page could easily be broken into multiple pages, as there is no graphic content at the moment and the page will load quickly as one. I’ve added internal links at the top of the page that direct the visitor to each sub-section (glass & glazing, hardware, etc). 

In addition to the web page layout for your resources information, I have created a layout of the suitable for printing. A PDF of this content will be posted on your host server and a link on the Resources page will enable visitors to download the file.

Contact Section

Because you told me that you don’t want to emphasize your physical Ballard location, I’ve indicated that you are “based” in the Ballard neighborhood and have provided to a “mailing address” along with telephone and email contact information. The map suggests the geographic range of where you do your work but not where you park your truck or keep your supplies.

ADDED MARKETING DELIVERABLES

Power Point Presentation

Prior to laying out the “How We Restore Double-hung Windows” pages, I reworked your PowerPoint presentation. In addition to cropping images and modifying the basic color scheme and fonts, I edited the text. Any changes you suggest will be incorporated into both the web page presentation and the PowerPoint presentation that I will make available to you.

Resources Handout

As discussed above, in addition to the Resouces page I have created a re-formatted and edited print version. Visitors can download a PDF file from your web site and I will also provide the file (six pages), which will print front-to-back on three sheets of paper. You may want to have some of this on hand to provide to customers and potential customers. Note: your contact information is incorporated into a footer on each page.

ESTABLISHING INTERNET PRESENCE

Domain Name / Web Hosting

With your approval, I will register the domain name (doublehungwindowrestoration.com) and set up web hosting at iPowerWeb. Files will be transferred to the new server by May 31st.

Additional Domain Names / Email

Additional domain names can acquired and the web host can be instructed to direct visitors using these URLs to the primary domain name. Email addresses such as info@doublehungwindowrestoration.com and martin@doublehungwindowrestoration.com will be available and, if you wish, incoming mail can be directed to your msn account.

Optimization 

I have added meta tags to your pages (both description and key word) to help search engines direct potential customers to doublehungwindowrestoration.com.  

Description Content: "Drawing on old-world traditions of craftsmanship and attention to detail, DOUBLE-HUNG WINDOW RESTORATION has been the Puget Sound Area’s leading source for quality restoration of wooden double-hung windows since 1997."

Keyword Content: “double hung window restoration, double-hung window restoration, Martin, Muller, Martin Muller, window, windows, wood, wooden, window restoration, renovation, restoration, installation, customization, doublehung, double hung, double-hung, artisan, craftsman, craftsmanship, traditional, old world tradition, historic, vintage, energy efficiency, conservation, re-use, reuse, reuse, Puget Sound Area, Seattle, frame, glass, pulley, lite, mullion, muntin, pane, sash, sash cord, counter weight”
Once the site is hosted I will register with Google and provide category and keyword information as well as images. This will help assure that a Puget Sound area homeowner looking for help to restoring their wooden windows will be guided to your web site.
LOGO AND BRANDING

At our second meeting we reviewed a logo that incorporated the double-hung window image as well as shadowed, small-caps text “Double-hung Window Restoration” that you approved. 

I also presented for your consideration a version of the logo with text reading: “Martin Muller” followed by a tag line “double-hung window restoration.” My understanding is that while you might be open to re-branding your company name in the future, for the present you prefer we stay with “Double-hung Window Restoration.”

I have used the Adobe Garamond Pro font for the logo text, formatted in the “small caps” style, colored dark green, and with a drop shadow at 1350. I have used this style throughout the web site and on the print material to more consistently brand the name.

